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FAQ about Web Style Guides

What is a Web style guide?

Why are style guides important?

Why does my company/client need one?
What information goes into it?

How do you publish and promote it?
How do you enforce compliance?

When and how do you revise it?

How do you convince everyone that all of this
work is a Good Thing™?
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A style guide or style manual is a
set of standards for design and
writing of documents, either for
general use or for a specific
publication or organization.

From Wikipedia, http://en.wikipedia.org/wiki/Style guide
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A style guide or style manual is a
set of standards for design and
writing of documents, either for
general use or for a specific
publication or organization.

From Wikipedia, http://en.wikipedia.org/wiki/Style guide



Web style guides focus on
information architecture practices,
aspects of the user interface,

such as grids and layouts,

graphic design elements, such as
color and typography, and
branding.
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The strict implementation of
style guide regulations provides

uniformity in style and formatting of a
document.

[Graphic design] guides allow a large
desigh team to produce visually
consistent work for the organization.

From Wikipedia, http://en.wikipedia.org/wiki/Style _guide
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Scenario
Your company outsources design and/or
development work.

You

Want to make sure the deliverables meet your
expectations so that the work doesn’t have to
be re-done.

Solution

Send the vendor your style guide and make
compliance a condition of accepting the
deliverables.




Scenario
Your client uses another vendor for design or
development work.

You
Want to ensure the other vendor is on the same
page with you.

Solution

Send the client/other vendor your style guide
and explain how following these rules will get
the work done correctly and quickly.




Scenario
You create a beautiful site for a client you don’t
really want to work with again.

You
Want to make sure your work isn’t tainted by
future designers or developers.

Solution

Create a style guide for the client and explain
how this will help them maintain a beautiful site
over the long term.




Assume a style guide will be created for any
project you work on. Build it into your SWAGs,
LOEs, RFP responses, project proposals, and
contracts automatically. Make it non-negotiable.
Ask why someone wouldn’t want
documentation.
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Branding and Partner Cobranding

e Logo (single/multi/reversed color)

e Logo Sizes and Protected Area/Elements
* Proper and Improper Usage

e Logo Color Palette (Pantone, CMYK, RGB)
* Logo Typeface

* Logo Placement

 Cobranding Solutions

e Examples




2.1. Diagram of Amnesty International Canada
Brandmark with key elements identified

2.1.1  Overall Brandmark

amnesty international

2.1.2 Standard Amnesty International “Candle and Barbed Wire” symbol

2.1.3 Logotype: Amnesty International

amnesty international

11,

The overall “Brandmark” is the
most visible element of Amnesty
International's brand identity. it
consists of a Symbol (the Amnesty
International candle and barbed
wire) and a Logotype (Amnesty
International's name).

. This represents the standard form

of the Amnesty International Canada
Symbol.

. This represents the standard form

(typeface and case-sensitive
lettering) of the Amnesty
International Canada Logotype.

.1 “Taglines” are texts that sit beneath

the Logotype (Amnesty Intemational's
name] and indicate what Amnesty
International stands for. Amnesty
International Canada has two
taglines.
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User-Centered Design Principles

e Core Design Principles

e Usability Goals

e User Personas and Sample Data

o Accessibility Guidelines
 Technology Platform Support Goals
e Localization/Globalization Goals



Screen Shots

All screenshots for documentation should conform to the following guidelines:
- Elements should be in the proper style guide.

- Depmted screen reHc:IL.tmn should be § .-
- File format: Bitrmap (.bmp) file, 72 dpi or greater.
- Deqktopq and other backgrounds should be omitted.




User Interface Guidelines

Site Structure

Grid

Page Layouts and Page Width(s)
Page Structure

— Header, Footer, Navigation, Content Areas

Navigation Elements

— Horizontal or Vertical, Breadcrumbs, Hyperlinks
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User Interface Guidelines (cont.)

e User Assistance and Help
— Labels and Prompts
— Embedded Help
— In-Page Success and Error Messaging
— Status Bar Messages
— Downtime Messaging
— HTTP Responses

e Pattern Library



Input Fields
Input fields should contain a label and white input field.

Recormrmended forrat: Don't do thi

Instructional copy goes here:

J Labeling is placed above the input field, left-justified. If space and/or design does not allow for
this, place the label to the left of the input field.

Field should be white.

Input field length is flexible, but height should be 21 pixels.
Use Verdana, 12pt (in Photoshop) system text for label, unless label is conforming to channel

style.




Graphic Design Guidelines

 Logo and Marks
e Color Palette
* Typography
— Headings, Main Content, Sidebars
* |[conography
 Photography
 Animation Styles
e Art Production



Technical Guidelines

e DOCTYPE and Versions

e Code Formatting Rules

e Code Comment Policy

e Disallowed Elements, Attributes, Properties, Values
e Naming Conventions for IDs, Classes, and Variables
e (SS Structure and Order

e CSS Property Value Format

e Accessibility Practices

 Page Size and Object Count Limits
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HTML Checklist

Ensure code validates through the W3C HTML Validator.

Verify that no presentational elements and attributes are used.
Ensure semantic meaning to all elements and attribute values.
Ensure headings follow a logical progression.

Ensure use of semantic, accessible markup for data tables.

Ensure appropriate use of class and id attributes. Verify a coordinated naming
convention.

Ensure that correct ALT text is used for all images.
Verify that no spacer images are used.
Verify that no inline styles or event handlers are used.

Verify that Flash objects are called using standard JavaScript solution, not
inline markup.

Verify that no prohibited tags are used, including: br, b, i, font, noscript,
iframe, etc.

Verify that no more than 10 external objects are called from the page.

€55 Checklist

O

0000 00D 0O0OO

Ensure code validates through the W3C (55 Validator.

Ensure proper formatting of rules and ordering of properties.

Ensure proper use of comments.

Ensure that no €55 hacks are used.

Proper order of pseudo classes(:link, :active, etc.)

Ensure that font sizes are specified in em-sizes or percentages.
Ensure that color values are specified in hexadecimal notation.
Review code for redundant styles.

Verify that the €55 works in Tier 1 and 2 browsers.

Review the page with (55 disabled.
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Home Help

YAHOO! DEVELOPER NETWORK

Numbered Levels

Problem Summary

EXAMPLE:

Use When

QUICK JUMP
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Near Develop an outline and populate content
completion  based on what has been done, then
of a project  review to determine if any changes are



















Make the process of creating a
style guide transparent, and make
all work widely available.
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